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Jon Peddie Research

Founded in 2001 - our 20th year

Focus and emphasis on Digital Technology, Multi
Media, and Graphics

Consulting and market research - Advisor to
Industry leaders and financiers

Bi-weekly report, various Digital Technology
Market Studies
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The Business of Multimedia and Graphics
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What Is a Media Server?
A Gateway?

It 1Is THE convergence box

It could be inside a DEB (digital entertainment
0[0)4)

There will be both standalone and integrated
systems

It will be In competition with DEBs
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JPR What Is a Media Server?

Mixer,
Inputs Outputs to

. manager .
(media sources) seh Remote devices
router, :
and Display,

L processor, .
communications audio amps
converter
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PR A Media Server

Handheld

IR
V.90  remote

(Keyboard)
XDSL
] VGA DVI
Terrestrial
Cable \

AC3, Dolby, THX
HDTV

‘

Wireless
BlueTooth

802.11 Browser
IEEE-1394 controller
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What Is the Market

Huge and long lasting >$6 Billion by 2008
Stand alone boxes

Integrated added value functions

Conflict and confusion for consumers
Conflict and confusion for suppliers
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The Market

Millions of dollars worldwide per year
Jon Peddie Research
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Who Are the Players?

Box builders DEB, CE, AV, new (100)
Semiconductor manufactures (50 ~ 75)
Software developers (30)

VOD providers (20)

Communications companies (20)

Over 250 suppliers, plus agencies and
standards committees
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What are the Obstacles?

Lots of interested parties (maybe too many)
L_ots of confusion

Lots of positioning

Lots of standards — Yet lack of definition
The new BIG thing
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Why Now?

First to market wins
Need to establish position and brand
Major competitors will try to muscle In

Need to establish industry organization
relationships (CEMA, SEMICON, IEEE,
etc.)

No real competition now
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Thank you
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